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CONNECTING 

Canadians with Nature 

AN INVESTMENT IN THE WELL-BEING OF OUR CITIZENS 
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THE CURRENT SITUATION 

• 90%  - The estimated amount of time we spend indoors.

• 90%  - The decline in the radius of play for a nine-year-old since 
the 1970s. 

• 43 vs 30 - Increase (minutes) in time spent per day by 
Canadians playing computer and video games since the late 
1990s, compared to the decrease in time (minutes) spent 
socializing. 

• 7% - Proportion of Canadian children and youth meeting daily 
physical activity requirements

• 1.1 million - Number of Canadians who have a Vitamin D 
deficiency
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Experience Nature and… 

SUPPORT protection

FORM a CONNECTION

Have a sense of PRIDE

APPRECIATE



Cost(s)

According to a recent 
US outdoor retailers 
report,  39 percent of 
respondents 
identified costs 
associated with 
outdoor activities as 
a key barrier to 
participation…



Skills:

“I don’t know how 
to get started, 
what to do, or 
where to go.”



Commitments

“Too busy with other activities, 
lack of time, and too busy with 
family responsibilities were the 
most important park use 
constraints cited.”

“Pressures for success and doing 
well in school and increasing 
load of homework at a young age 
compete for time outside.”



Role Models

“Fathers are, by far, the most 
likely people to introduce the 
activity of camping to their 
children.”

“If parents do not want to take 
their kids out or let them go 
out, then all opportunity is 
nullified.”



Misconceptions

“The outdoors is often 
portrayed in unflattering 
ways.”

“Show normal people in 
beautiful places. Not just 
athletes doing amazing 
things.”



CTV News, Toronto

Isolation

“According to a survey of 
nonusers and infrequent parks 
users, over half said they 
might use parks more often if 
parks were developed closer to 
home.”

“I don’t have friends to go 
with.”



Competition for time

“From our generation 
onward, there will be no 
generation that didn’t 
have video games and 
cable TV. It will be that 
much more difficult to 
distance ourselves from 
that type of non-active 
influence.”
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Barriers to Getting Outdoors 
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ALSO UP: Visitation; Awareness of Parks Canada; 

Ability to reach new audiences; Engagement of 

partners; Public and political support

Urban & Youth 

Outreach

Reservations

Inquiries

Public reach

Website use

Youth 

Participation

Social Media

Followers



Facilitating Experiences

Parks Canada’s Learn-to 
Camp initiative offers new 
audiences – like new 
Canadians, urbanites and 
young families – the 
opportunity to learn new skills 
and build confidence that will 
help them plan and enjoy 
future experiences in nature. 
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NATURE AND WELL-BEING: 
Disciplines researching the connection between nature 

and social well-being 

Ecology | Biology | Natural Resources | 
Environmental Studies 
Architecture | Urban Planning 
Medicine | Public Health | Psychiatry | 
Psychology | Cognitive Science 
Political Science | Education | Business 
Recreation | Tourism 
Sociology | Social Work | Religion 



Join us and help inspire love for nature!
Sign up, join the coalition and share your story.

www.natureforall.global


